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Introduction

As of today, we stand at a pivotal moment in our cooperation with Firo, as we enter
the third and final month of our marketing contract. This proposal is more than just a
strategic exploration; it is our roadmap and suggestions for constructive
implementations and actionable steps. Our focus is two-fold: general marketing to
enhance Firo's brand visibility and specific campaigns centered around the anticipated
launch of Spark.

Our aim is to arm Firo with dynamic strategies for generating buzz and building
excitement, informed by competitive insights drawn from successful campaigns in
the cryptocurrency arena, such as those run by Haven Protocol and Cardano. Our
objective and end goal is to boost Firo's market presence and ensure the successful
launch and visibility of Spark and contribute to Firo's general long-term growth and
success.

Qur Position in the Market

Firo is right now at an exciting juncture, as the team has diligently been working
behind the scenes, building and developing a state-of-the-art protocol. While this
intense focus on innovation has put marketing efforts in the shadows, it has led to a
unigue advantage - We now stand ready to launch a cutting-edge protocol. With Spark
ready for launch, we are now ready to move from building to marketing, from
development to deployment.

The challenge - and opportunity - is to effectively communicate the value of the
iInnovative technology that Firo has been developing and to translate this value into
market excitement and demand. We believe that with the right launching marketing
strategy, but also elevating the marketing of Firo as a whole, we can not only boost the
demand but also grow the user base and community.

In short, we think Firo's position in the market is one of untapped potential and we are
excited to present our findings and strategies. With the coming launch, we have an
unprecedented opportunity to shine a spotlight on Firo's technological achievements
and to build a buzz that can drive market growth.
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The Importance of Understanding
Competitors' Strategies

The following analysis of Haven Protocol and Cardano's strategies is an essential part
of the roadmap as we gear up for our marketing efforts. It will guide us in crafting a
marketing strategy that resonates with the market, stands out from the competition,
and successfully generates the hype and buzz we are striving for.

Why is this Understanding Crucial?

Benchmarking: By studying other projects, we can benchmark our marketing
strategies against theirs. This comparison allows us to measure our performance,
identify our strengths and weaknesses, and fine-tune our own approach moving
forward.

Identifying Successful Tactics: Cardano and Haven's strategies can offer valuable
Insights into what works in the market and what doesn't. By observing their
successful tactics, especially in building hype and buzz, we can utilize the best
practices and innovative ideas that we can adapt and apply to our own strategy.

Understanding Market Expectations: Competitors' strategies reflect the expectations
of the market. By understanding these strategies, we can gain insights into what the
market values and expects, allowing us to tailor our communications to meet these
expectations properly.

Inspiring Innovation: Lastly, understanding other projects’ strategies can spark
innovative ideas for our own marketing efforts, helping us to differentiate Firo and
making our campaigns impactful.
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Competitor Overview: Cardano

1. Regular Communication with the Community

Cardano has a strong online presence, primarily through its different SoMe channels.
They provide regular updates on its development progress, partnerships, and future
plans. These updates are often detailed and technical, highlighting Cardano's
academic and scientific approach, which resonates with their target audience and
creates anticipation.

Monthly On-Chain Stats

April 2023

Transactions Types Native Tokens Transactiens

Epoch 402-407 8’* 2 O/M 65’_ 6 M
30% SmartC <" Misux

Wa/ats Delegated Wallets

4. 07 M 128 M

21% ' Metadata | | /N 0.06%

vithout Smart Contracts

Simple

Plutus Scripts™

t1 Cardano Community Retweeted
@ Cardano Foundation @Cardano CF - May 13
The on-chain poll will go live soon and we encourage everyone to
participate!

The poll was specifically designed to address the entire Cardano
community including SPOs and ada holders.,

Learn more and find out how to take part [§

-w:: Cardano
. Foundation

Entering
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2. Leveraging Key Figures

Cardano's founder, Charles Hoskinson, has historically played a significant role in the
marketing strategy and now the current CEO Frederik Gregaard has taken this primary
role. They both have regularly interacted with the community via AMAs, live streams,
and tweets. This level of accessibility and transparency builds trust and excitement
within the community.

by MESSARI

Cardano Q1 2023 Analyst Call
Thursday, May 11th at 1:00pm EST

o’
%

Red Sheehan Charles Hoskinson Frederik Gregaard
Research Analyst Chief Executive Officer Chief Executive Officer
Messari Input Output Global Cardano Foundation

11 Cardano Community Retweeted

Cardano Foundation
@Cardano CF

Did you miss the Let's Talk Cardano webinar yesterday?

Hear from experts on how blockchain technology can be used for socia
impact and help make the world a better place! [

@

Let's Tak youtube.c
o! F'\2[4 Lets Talk Cardano: Blockchain for Social Impact

Vhat if we could use blockchain technology to

PREIRERIN ~orid 2 better place?in the second webinar of Let's Talk .

an
ol
)
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NDATION
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Cardano Foundation CEQ
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3. Building Partnerships and Collaborations

Cardano regularly announces partnerships and collaborations, partnerships were
established with Switzerland for UNHCR, the Georgia National Wine Agency, veritree,
and the University of Zurich. Each of which brings new potential uses for Cardano and
the ADA token. These announcements are typically accompanied by extensive
marketing campaigns that generate significant buzz within the crypto community.

Blockchain for . :
Refugees Sk

HoME 3 B

How can blockchain help refugees ?

ti ardano Community Retwaated

Switzerland for UNHCR - Innovation @UNHCR_CH_Innov « Apr 27
wmen  Hurry before it's too late! £3 Mint your limite
NFTs, all funds going to

A big thank you to @ and @TURENFT for their i

2 Why not try and mint them all?

@ UNHCR

Tha UN Fretuges At
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4. Providing Educational Content

Cardano invests heavily in educational content. This includes in-depth blog posts,
videos', and tutorials? that explain its complex technology in an accessible way. This
strategy not only helps to increase understanding and adoption of Cardano, but also
positions it as a “thought leader” in the blockchain space.

Making blockchain
education accessible for all

pth trainin, from beginner

Get early access!
sive
ne o
rat Name *
GQ Self-paced learning
Learn amywhere and anytime i
Emai ¢
|b Reviewed by experts What do you want to bearn and why?

rate and in-depth

@ Completion certificate

To suppert career advancement

REGISTER NOW

The final day of Cardano web3-bootcamp:
Students proposed their creative ideas expected to be submitted to
Fund10.

The efforts of the outstanding students were rewarded with small gifts.
Thank you @Carda F for supporting us in this event.

! https://www.youtube.com/c/cardanofoundation and https://www.youtube.com/@lohklo/videos
2 https://cardano.org/discover-cardano#research
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5. Organizing Events

Cardano organizes and participates in various events, including conferences and
meetups such as Web3 boot camps, Cardano Summit and |0 ScotFest to name a few
examples. These events serve as platforms for major announcements that help to
generate significant buzz.

CARDANOD
SUMMIT

Awards Dinner
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6. Celebrating Development Milestones

Cardano uses its roadmap and development milestones to build anticipation. Each
phase of its development, named after a famous figure in history, has a clear goal and
a set of features that the community looks forward to. As each milestone is reached,
Cardano conducts a marketing campaign to generate hype.

Cardano Community &

@Cardano

.3 MILLION #ada WALLETS! &

Input Output &
@InputOutputHK

LEVEL UP! So there we have it, 100% decentralized block production on
Il GIF .

Thank you to each and every SPO and developer out there who has
brought us here, helping build, run & grow #Cardano. This is a great
moment. And we're still just getting started. Over to you... # #'

6:05 AM - Feb 4, 2022

415 Retweets 39 Quotes 1,943 Likes 5 Bookmarks
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Competitor Overview: Haven Protocol

Haven Protocol's marketing approach is dynamic and unique. Steering away from
traditional methods, Haven's marketing strategy is characterized by an informal tone,
embracing the language and visuals of the contemporary digital age.

Embracing the Meme Culture: pg  MavenProtocol @haueniy - ey 14
Haven has cleverly incorporated the T oo

appeal of internet culture into its
marketing approach. The team
often leverages popular memes to
communicate with its audience,
offering a relatable touch.

Il | GIF | ALT

n Biteoin Magazine {3 @BitcoinMagazine - May 13 - ##

JUST IN: ™ Texas Introduces bill to ban CEDCs Inthe
state,

"This could lead to unprecedented levels of
government surveillance and control”

Q s 11 15 O o il 8308 X
Youthful Language: In an effort to g Havenrotocol vy Jn 2
resonate W|th a younger “Blocks popped” like we pop champagne.
| Chaln synced and conversions running smooth. Onward we go with
demographic, Haven adopts i - o
contemporary slang such as the NI

term "based." This casual, informal
language contributes to the brand's
approachable and modern image,
making it more relatable to the
younger generation.
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The Art of Mystery: Haven knows
and uses the power of suspense. By
using cryptic language, intriguing
videos, and teasing glimpses into
developer conversations, Haven
maintains a sense of mystery
around its operations. This strategy
not only keeps the audience hooked
but also generates a feeling of
excitement and buzz around the
brand.
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V- Aprid

% Haven Protocol @Haven
“So

thin

ng one can Imagine anything of who do the
-Alan Turing

Educational Outreach: Similar to
Cardano, Haven provides
comprehensive educational
resources on its website. These
resources aim to empower users by
answering their queries and
clarifying complex blockchain
concepts.

% Haven Protocol @HavenXHV - Dec 21, 2022
So much alpha, so little time.

Ok, here we go..

B3 Haven'Athens 3.0 news & updates:

We delighted to anncounce that Cypher Stack have completed the
audit for Haven 3.0.

You can download the full report from here:

Community Engagement: Haven
stimulates creativity within its
community by organizing
competitions, such as graphic
design contests. These events not
only foster a sense of unity and
comradery but also help in
generating unigue user-generated
content.

d aut which xChad will win the
g competition. Keep onc

are great, but we're
portion of curm

0
3
(53
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Strategic Affiliations: Haven
actively associates itself with other
privacy-focused cryptocurrencies
like Monero and Oxen. By
retweeting their content and
referring to Monero as their "cuz’
(cousin), Haven tries to strengthen
its positioning as a contender in the
privacy coin sphere through
affiliation tactics.
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Haven Protocol @HavenXHV - Apr19

% Happy birthday, cuz.

z Monero (XMR) @monero - Apr 18

Happy 9th #Moneroversary!

Monero launched 9 years ago on April 18, 2014, and it has been the
gold standard in private digital payments ever since!

Thanks for being a part of the Monero community through all these
years!

<« M

Abstract Digital Content: Haven
prioritizes the creation of futuristic,
dystopian visually striking, digitally
produced content for their
marketing. This includes animated
videos and illustrations that, while
not very informative, deliver a
strong visual impact and brand
recognition.

% Haven Protocol @HavenXHV - Jan 12
Since the release of V1 and this piece, we've been through a lot, but the
vision and comm itment rem d
elieve a great trust-minimized economical system
should be, and we are really proud of it.

a huge step

15
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Comparative Analysis:
Cardano and Haven

:-:-j- CARDANO

% HAVEN

Brand Communication: Cardano communicates in a formal, academic tone, while
Haven uses informal language, memes, and slang to engage its followers.

Educational Material: Both projects offer educational content, but the presentation
varies.

Community Engagement: Cardano hosts events and AMAs, while Haven organizes
design competitions and uses cryptic, hype-generating content.

Affiliations: Cardano announces strategic partnerships, while Haven aligns with other
privacy-focused cryptocurrencies.

Key Figures and Offline Presence: Cardano leverages key figures and offline events,
while Haven remains digital and anonymous.

16
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Firo's Way Forward:
A Comprehensive Marketing Plan

1. Engaging Key Figures

Leverage and ramp up Reuben's knowledge and charisma in scheduled releases and
live-streamed AMAS, webinars, and educational videos discussing Firo and Spark. His
presence continues to humanize the brand and provide an authoritative voice on
technical matters.

The venues could include:
Reddit: The traditional home of AMA sessions.

External Podcasts: By going on external shows, we can extend our reach and connect
with new audiences interested in exploring Firo.

Twitter: Using Twitter Spaces or if non-broadcasted, a dedicated hashtag for the AMA.
YouTube Live: Allows for the session to be saved and viewed later.

SMTF Q&A Sessions: We could gather questions in advance from the community
through our SoMe channels, then address these questions during the show. This
would provide a more structured, yet engaging way to handle queries from the
community, and it would also add another layer of interaction to the SMTF show. The
recorded format would allow users who are not able to join live to still participate and
get their questions answered.

T3 Firo SFIRO Retweeted

Tl OptOutNews @TheCryptoShow - May 20
L A talk with Co-founder Yapp at in

exico |f",i[:.-

Stack Wallet / Stack Duo @ @stac :
‘ We recorded our first episode of our st the StackCast! We

Firo Project. Check it out here:

Several more eplsodes already recorded and in editing. The focus of the

podcast will probably be 50% crypto, 25% privacy, 25%...

18
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2. Producing Educational Content

We should continue to develop educational materials that highlight the unique
features of Firo, with a special focus on Spark and Spark Assets. These complex
topics should be broken down into bite-sized, easily understandable content
segments. These segments can then be presented on the website and across our
platforms.

Spark Assets are a significant part of the project, yet our SoMe currently only redirect
to a year-old link that provides text-heavy information without visuals®. To make this
content more engaging and digestible, we should complement it with visually
appealing infographics and images. This will help our audience better understand and
appreciate the value that these features bring to the whole Ecosystem of Firo.

" Firo SFIRO & @firoorg - May 9
J s Spats (Spark Assets) extends Spark to support

confidential as

oy hiding not only the sender, receiver, and amount

but also the asset being transferred! SF

Read about it here

€9 firo
Spark Assets

Extending Lelantus Spark
to confidential assets

3 https:/firo.org/2022/03/07/spats-confidential-assets-lelantus-spark.html
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3. Encouraging Community Engagement

Regularly host competitions, quizzes, and challenges to keep the community engaged
and foster a sense of belonging. Reward participation with tokens or limited edition
merchandise to incentivize engagement.

Flash Twitter Quizzes:

Regularly (bi-weekly or similar) host quizzes that test community members'
knowledge of Firo, its history, and its features. Introducing "Flash Twitter Quizzes', a
quiz where questions are randomly posted on Firo's official Twitter account. The first
follower to correctly respond to these surprise questions could win a small amount of
Firo or merch. This strategy does not only stimulates community engagement and
learning but also encourages followers to stay active and engaged with our Twitter
feed, increasing the visibility of all our other content and updates. This approach also
capitalizes on the real-time nature of social media, making community engagement
more dynamic and exciting

Merchant Adoption Challenge:

Host competitions where the community member who successfully persuades a
merchant to adopt Firo as a payment option within X amount of time wins a prize. The
prize could be a small number of tokens, limited edition merchandise, and/or
recognition on the official Twitter account.

Benefits for Firo:

This competition would stimulate a grassroots movement for Firo adoption, as
community members reach out to various offline and digital merchants and
highlight the benefits of accepting Firo. Each participant essentially becomes an
ambassador for Firo, spreading awareness and understanding of our project to a
wide range of potential partners. This does not only increases the real-world
usability of Firo but also expands our community and user base.

Benefits for merchants:

The merchants would be introduced to the benefits of accepting Firo, such as
low transaction fees, fast settlement times, and the ability to reach a global
customer base with strong privacy preferences. They would also gain exposure
to our community, which could drive additional business their way.

20
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4. Establishing Strategic Partnerships and Collaborations

We should actively seek out partnerships with privacy-centric companies that align
with our mission and values. Potential collaborations could include VPN services, gift
card shops, other crypto-friendly projects, and even charities. By encouraging these
companies to accept Firo as a payment solution, we can expand our ecosystem and
create mutually beneficial relationships. Also, by partnering with charities that accept
Firo donations, we can demonstrate our commitment and ethos to societal good.

" Firo SFIRO & @firoorg - May 24
J Upgrade your tech game with
5 Pay with and save! Enjoy discounts on high-quality hardware
from top brands
m 3 350+ items in stock. From desktops to laptops, they got it all!
Visit for more!
" Firo SFIRO &
Purchase kg oo
tech g ear ¥ | Exciting news, # ! Introducing the Firo Community Member of
g 5 the Month program! This initiative aims to acknowledge outstanding
Wlth g fl I’D contributions and achievements from our amazing community members!
Factors considered for selection include project contributions,
community participation, valuable feedback, spreading the word,
» 1 1 o advocating for Firo, guiding newcomers, and more.
- i e .
Stay tuned as we announce the very first Firo # Member of
the Month by the end of May! (f) So give it your all and don't forget to
use " and tags! &2
2023 - 2,188 Views
19 Retweets 1Quote 50 Likes

5. Adhering to the Roadmap

The Firo roadmap should be regularly updated to keep the community informed about
the project's progress and future plans. This includes major milestones such as the
Spark Assets launch and any upcoming improvements.

An up-to-date roadmap serves not only as a transparency tool but also as a
hype-building mechanism. It provides the community with a clear vision of the
project's future and serves to ignite excitement about what's to come. Regular
announcements and updates related to roadmap progress can be utilized to generate
marketing buzz and inspire the community.

21
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Thematic Approach in Roadmap Stages

Why?
A thematic approach to a roadmap has multiple benefits that can enhance our
marketing strategy:

Narrative and Storytelling: We all naturally gravitate toward stories and
narratives. Stories help make complex information more relatable and digestible.
By framing our roadmap around the theme of a growing fire, we're effectively
turning Firo's development into a narrative that people can follow and invest in
emotionally.

Brand Cohesion and Unity: A unified theme helps tie together separate individual
parts of the project. It gives a sense of coherence to the different elements of the
roadmap, making it feel like a single, cohesive journey rather than a collection of
unrelated single milestones.

Brand Identity and Recognition: Unique themes will differentiate Firo from other
projects. It will become a part of our brand identity, making the projects and
milestones more memorable and recognizable to the public.

Engagement and Anticipation: Thematic stages create a sense of anticipation
and excitement about what's to come. They also provide milestones that the Firo
community can look forward to, enhancing engagement.

Visual Appeal: The fire-related stages in our roadmap blend well with our existing
branding colors, enhancing the visual continuity across our different platforms
and materials. Additionally, fungible flame, can evolve visually alongside the
roadmap. As we progress through the stages, the mascot can take on different
visual transformations to reflect the current stage of development. This provides
an exciting and dynamic visual element that can enhance engagement and make
our communications more shareable, thereby increasing our reach. Furthermore,
this visual evolution of our mascot can serve as a creative and engaging way to
signal progress to our community.

Simplicity and Accessibility: Themes can simplify complex ideas. By associating
each stage of our roadmap with a concept that people are already familiar with
(like the stages of a fire), we can make the project's development easier to
understand for those who aren't technical experts.

To conclude the rationale for this suggestion, implementing a thematic approach to a
roadmap can help us tell a compelling story, strengthen brand identity, increase
engagement, and make the roadmap more accessible to a wide range of audiences.

22
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Thematic Progression
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Spark : This stage signifies the birth of a new era in Firo, much like a spark
Is the start of a fire. It's the current stage that we are stepping into.

Ember : Embers represent the early stage of a fire, where it starts to get
brighter and warmer. This would be suited to symbolize the development
and initial implementation of Spark Assets.

Flame : Flames indicate that the fire is gaining strength. In terms of Firo, it
could denote the milestone or stage where the new feature is actively being
used or is making a significant impact in terms of key metrics, for what
milestone or project TBD.

Blaze : A blaze is a fire at its peak, a stage where it's at its most powerful
and impactful, project or for what milestone TBD.

Inferno : The inferno stage represents a fire at its most intense and
influential, for what project or milestone TBD.

23
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Marketing Plan for Spark Launch:
3-Week Roadmap

Week 1: Countdown to Launch - WWW.THESPARKLAUNCH.COM

The thrill of anticipation is a powerful tool to build excitement, and a countdown
campaign is a perfect way to create this sense of anticipation for our launch. We
propose setting up a countdown timer on a dedicated website,

www. THESPARKLAUNCH.com. This website will not only serve to display the
countdown to the launch of Spark but can also, later on, serve as an educational and
promotional hub, where we put up content and visitors can learn more.

We suggest creating dynamic .gifs that visualize the countdown and posting them
regularly as update posts across our channels with the URL directing to the site during
these weeks. These daily updates can help to maintain the momentum in the lead-up
to the launch and keep the Spark launch at the forefront of followers' minds. The
website link is easy to share, making it a valuable tool in spreading the word about the
Spark launch across the web.

Week 2: Full Reveal & Education Time

With the mystery and anticipation built up in the previous weeks, it's now time to fully
Introduce Spark to our community and the public. The third week is dedicated to
showcasing Spark as a groundbreaking technological development and emphasizing
its journey so far. The aim is to not only educate our community and the public about
the specifics of Spark but also to demonstrate the significant work that has gone into
it and the incredible advancements and achievements it represents.

'l Spark's Journey: We will begin the week by releasing a detailed timeline of Spark's
= development. Showcasing the hard work, innovative ideas, and significant
milestones achieved during the development process, we will underline the huge
commitment and effort behind Spark. Hopefully, we can also share stories from
the developers who have been part of the journey to make it more personal and
relatable.

2 Showcasing the Technology: We will create and release high-level content that

= dives into the technology behind Spark. Highlight and emphasize its unique
features and capabilities. We will use images and possibly video content to
explain complex concepts in an easy and accessible way.

3 Live Demonstrations on Testnet: We will host a live demonstration of Spark in

= action to showcase its capabilities in real time on Testnet. This could include a
walk-through of transaction processes, showcasing its speed and efficiency, or a
live demo of its privacy features. Post-demo, the session will be edited into short,
digestible content pieces that can easily be shared and thereby extending the
reach.

24
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Week 3: The Final Week

Overview

As we approach the final week before the highly anticipated Spark launch, we are
pulling out all the stops to ensure maximum visibility and publicity. Our marketing
machine will be in full throttle, fueled by our strategies and community engagement.

All our marketing efforts are designed to work together in a synergistic manner,
building momentum as we near the Spark launch. As the countdown decreases, the
anticipation increases, culminating in what we hope to become an awesome launch
event. We will do everything we can to ensure that the final week promises to be a
thrill.

Week 3 (Final week) Campaign #2 -

Ignition Sequence: Bold Visual Countdown to Spark

The final week should be all about anticipation, culminating to the launch. For this
week, we will use a series of countdown posts to keep the community engaged and
excited. These posts will feature bold, eye-catching images of the countdown number
and a short, energetic caption.

7 Days to Ignition: We will post a graphic with a large number 7, accompanied by
the caption: "In one week, we ignite the Spark. Are you ready?"

6 Days to Ignition: "The countdown continues. Spark is on the horizon'

5 Days to Ignition: Moving forward and posting "We're getting closer. Can you feel
the heat?"

4 Days to Ignition: Number 4 and the caption: "The anticipation is building. Only
four days to Spark lift off."

3 Days to Ignition: "The countdown is nearing its end. Are you ready for the
Spark?”

2 Days to Ignition: "Just two more days. Spark Main Net is almost here.’

1 Day to Ignition: "Tomorrow, we ignite the Spark. Get ready for lift-off and a
revolution in privacy.”

25
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Launch Day - LIFT OFF:
Spark Has Arrived

On launch day, it's very important for us to maintain
a consistent and engaging presence across all our
outbound channels. Posting several times
throughout the day ensures that the content reaches
as many people as possible, taking into account
different time zones and the varied online habits of
users.

Morning - "LIFT OFF : Ignite the Spark”
In the start of the day we will post the announcement of Ignition Day. We will post a
vibrant graphic with the Firo logo with spark elements, symbolizing the launch. The
caption can be something like: "LIFT-OFF! It's time to ignite Spark.

Mid-Day - "Spark Ignited: Discover the New Era of Privacy”

In the middle of the day, we post a detailed overview of the Spark protocol, including
its features, benefits, and how it advances Firo's mission of providing superior privacy.
The caption could be: "The Spark has been ignited. Welcome to a new era of privacy.
Here's everything you need to know about our revolutionary protocol.”

We will include an infographic or a short video that visually explains the protocol and
how it revolutionizes privacy.

Afternoon - "Celebrate the launch: Join our AMA" on Twitter Spaces

In the afternoon, we will announce a live AMA session with Reuben and possibly core
devs to answer any questions the community might have about the protocol. This
interactive event can serve as a celebration of the launch and a way to directly engage
with the community. The caption can read: "Let's celebrate the lift-off! Join our live
AMA session to learn more about Spark and ask us anything you want to know."

For the Live AMA, we propose to leverage Twitter's Promoted Ads feature to maximize
exposure and engagement on this crucial day. Twitter is a significant platform in the
crypto community, and strategically promoting our AMA can drive a significant
increase in visibility and participation. With Twitter Ads, we can target our desired
audience, focusing on users interested in cryptocurrency, blockchain technology,
privacy, and our mission towards financial privacy. With nice precision, this will ensure
our message reaches the right people at the right time.

This AMA is an excellent opportunity for the community to engage directly with the
team and learn more about Spark, Firo, and our roadmap for the future.

We will create a compelling ad design that highlights the Live AMA's importance and
the unique opportunity it provides for users to engage with the Firo team. To conclude,
promoting the Live AMA through Twitter Ads is a valuable strategic investment that
will enhance our visibility, engagement, and overall success on this crucial and very
special day.
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Post-Launch Strategy

Campaign #1: Trace the Spark - Ignite the $100,000 Challenge

Trace the Spark is a contest designed to showcase the untraceability and robustness
of the upcoming Spark protocol. we'll ensure that the primary objective is clearly
communicated: to affirm the robustness of Spark’s privacy features. Anyone and
everyone are tasked with attempting to trace a specific transaction provided by the
Firo Core Team. If anyone succeeds in tracing the transaction and can demonstrate
their method, they will be rewarded with a $100,000 prize. This challenge will serve as
both a marketing and validation tool for the Spark protocol's security and privacy
features, showcasing its powerful capabilities.

-I Promotion: We'll broadcast the challenge across all our communication

= channels, creating a unique hashtag (#RevealTheSpark). This enables easy
tracking and encourages our community members to share it. Given the unique
nature of the challenge, we expect it to generate great attention and free press
within crypto news circles.

2 Resources: We'll provide resources for participants who are interested in digging
= deeper into Spark’s privacy technology and taking on the challenge. This serves
as an exceptional educational opportunity, helping to explain how Spark's privacy
operates and why it's secure.

3 Updates: Consistent updates to our community about the challenge's progress
= are vital. We'll spotlight if there are any notable or creative attempts, utilizing
these updates to further elucidate the strength of Spark's privacy features.

4 Results: Once the challenge concludes, we'll declare the results. If Spark’s privacy
= remains unbroken, it is a major victory for us on all fronts. We will communicate
clearly that Spark's privacy technology withstood a $100k challenge and
remained untraceable.

5 Follow-up: Post-challenge, we can capitalize on the attention garnered to
= continue promoting Firo. We'll share stories from the challenge, and continue to
regularly inform about how Spark's privacy technology operates, the benefits of
using Spark, and why it's so secure.
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Campaign #2: Experience Spark - #SparkDrop

Let's introduce our second campaign, named "#SparkDrop’, the objective of this
campaign is to encourage users to update their wallets and directly experience the
advantages of utilizing Spark. We will ask users to share their distinct SPARK wallet
addresses, follow the Firo account, and 'like' the tweet. Since Spark addresses are
visually different from Lelantus addresses, it's easy for us to identify those who have
genuinely updated. For every user who completes these three steps, we'll proceed with
a mini airdrop of, say, 0.1 FIRO. This initiative will allow users to directly experience
SPARK's efficient and cost-effective transactions.

Our feed text could read: To celebrate the launch of Spark, we're thrilled to tell you
about our post-launch campaign, #SparkDrop

We want our community to experience Spark's unique features firsthand and
understand its benefits, particularly how straightforward and cost-effective
transactions can be on the Spark protocol. To participate, simply follow us, 'like’ this
post, and share your distinct Spark wallet address in the comments section - we'll
send you a mini airdrop for you to test out the network!

THESPARKLAUNCH.COM -
Post-Launch Usability

This website will not only display the countdown starting from day 1 to the launch of
Spark but can also, later on, serve as an educational and promotional hub, where
visitors can learn more about Spark, the $100,000 Challenge, and future marketing
material.
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Conclusion: Final Thoughts and
Future Direction

That's a wrap on our proposal to the general marketing of Firo and the launch of
Spark. I hope our excitement is showing and the energy we've poured into these plans.
We hope you agree that these are some really unique campaign ideas.

We believe these strategies can ignite a long-term interest and engagement in Firo.
Spark really is a game-changer in privacy tech and is poised to make some serious
waves if we can market it properly. Thanks for taking the time to read our proposal
and | hope we can broaden the community and make thousands of users fired up for

Spark &.
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